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B.B.A. IT"! Semester, EXAMINATION, 2018
MARKETING MANAGEMENT
Paper - IV

Time: Three Hours
Maximum Marks: 80

PART - A (Gvs — 3]) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

W g7 Sf7ard & | JRIE F9T BT TV gEI ] 7 JEd T &l
T g & 3F THT &
PART - B (578 — §) [Marks: 40]
Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.
IR% 3HIE o V0% T97 77 Y Fol gidg goT Pifory )
gl Je7 BT GV 250 FI] W HENE T &l
T g & F THT &
PART - C (Gvs — @) [Marks: 20]

Answer any two questions (300 words each).

All questions carry equal marks.

PIg g go7 PIOTT | FAF F97 &7 IV 300 FIc] ¥ 3ifeld 7 87/
vt got & 3ip wHT &
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PART - A/(Tvs — 3))
(1) (1) Define the concept of Green Marketing.
gRA AU P TURYT B T N |

(i1)) Describe any two functions of Marketing.
fquor & Bl o a1 Sl a1 ford |

(i11)) What is market segmentation?
IR TS @ 27

(iv) Provide any two variables of consumer behaviour.
IO AR & bl WY &1 =R ford |

(v)  What is product life cycle? Define.
JATEH SHa @b bl YRATT D |

(vi) What is meant by labelling?
SITT | MUt T 3ef 372

(vil) What is customer relationship management?
UT8dh Gag Y= T &7

(viii) Provide any two advantages of CRM in marketing.
fauo & Y oTR TH (CRM) & &I o™ Ue™ &N |

(ix) What do you mean by International Marketing?
IARTSET fAUoE & J1uesT T 31Ty 27

(x) Write any three external factors of marketing environment.

fogoe wfaRer & fh ff 9 918 RGBT BT fo~d |
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PART - B/(@vs — 9)
UNIT-1/3oE — 1

(2) Define marketing management. Explain different marketing concepts.

fagore yde= &1 gRWINT &Y | Ud fafy= fAuor SraerRomsti & JHssy |
OR /_3rerdr

Write short note on-
(a) E- Business
(b) Retail Marketing
Hierer e ford—
(a) TN
(b) a1 fauor
UNIT - I1/ g&18 — 11

(3) What are bases for segmenting market?

o faure & fafi= SR @=r 27
OR /_3reqdr

Define consumer behaviour and explain the factors influencing consumer behaviour.

SUMIH] FagR bl IRYINT B 3N SYHIHd] FdeR bl guTfad HR- diel HRbI
BT IR BN |
UNIT -1/ 515 — 111

(4) What is marketing mix? Explain the 4 P’S of marketing?
fuor 3811 @Rr 87 fAUUE & AR P’S B AT WY |

OR / 341

What are the various pricing strategies? Explain any one in detail.
e FReriRor Roifcl m 87 6l U &1 IR v |
UNIT -1V / 5®15— 1V

(5) Explain in detail various advantages and disadvantages of CRM.

foaR & 1 IR T (CRM) & f= & 9 g1f9al &1 =l & |
OR /_37eqdr
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(6)

(7)

®)

9)

(10)

(1D

Define customer relationship management. Explain role of CRM in marketing.
UTEdh FdY e ® aR9ING &Y | gd fa9oE § A1 3R g (CRM) &1 faT a1
T D |

UNIT -V /5% -V

Define marketing environment. Explain various external and internal factors

affecting marketing environment.

fagoe ugtaRor &1 gRYMd &3 | Auue ggiaror &1 gaifad &xe gl fAafd=
JMR® T d18T BRI bl AT BN |

OR / Y41

Explain the nature and scope of International marketing.

AT fAURTT BT Yehfcl Td RN & ARAT BN |
PART - C/(Evs — )

Explain various functions of marketing management.

oo yegE & faf=1 ol & R o |

Explain the stages a consumer passes through while making a buying decision.
U T MO O & SR SUHIETT & YOI dTel RN Bl AT B |

What do you mean by promotion mix? Differentiate between advertising and sales

promotion.
Hael= 5707 9§ st a1 A 2? AT vd 9y Hade & qey R WK aN |
What is CRM? Explain the significance of CRM. Give appropriate examples.

W 3R TH (CRM) T 8?7 ¥l 3R TH (CRM) & H8d & IRl Ifed Sarexvl
od BY BN |
Differentiate between Domestic marketing and International marketing.

TS faUvE SR SITRTE fIuoe & #eg R W Y |
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