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0204 

B.B.A. II
nd

 Semester, EXAMINATION, 2018 

MARKETING MANAGEMENT 

Paper - IV 

Time: Three Hours 

Maximum Marks: 80 
 

         PART – A ¼[k.M ¼[k.M ¼[k.M ¼[k.M & v½& v½& v½& v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj ipklipklipklipkl 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 40] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d ,d&,d ,d&,d ,d&,d iz’u pqurs gq,] dqy ik¡p ik¡p ik¡p ik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250250250250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 20] 

Answer any two questions (300 words each). 

All questions carry equal marks. 

    dksbZ nksnksnksnks    iz’u dhft,A izR;sd iz’u dk mŸkj 333300000000 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A/¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½  

 (1) (i) Define the concept of Green Marketing.   

  gfjr foi.ku dh vo/kkj.kk dks Li"V djsaA 

 (ii) Describe any two functions of Marketing.   

  foi.ku ds fdlh Hkh nks dk;ksZ dks fy[ksaA 

 (iii) What is market segmentation?   

  cktkj foHkktu D;k gS\ 

 (iv) Provide any two variables of consumer behaviour.   

  miHkksDrk O;ogkj ds fdlh Hkh nks pj fy[kksaA 

 (v) What is product life cycle? Define.   

  mRiknu thou pØ dks ifjHkkf"kr djsaA 

 (vi) What is meant by labelling?   

  yscfyax ls vkidk D;k vFkZ gS\ 

 (vii) What is customer relationship management?   

  xzkgd laca/k izca/ku D;k gS\ 

 (viii) Provide any two advantages of CRM in marketing.   

  foi.ku esa lh vkj ,e (CRM) ds nks ykHk iznku djsaA 

 (ix) What do you mean by International Marketing?   

  varjjk"Vªh; foi.ku ls vkidk D;k vk’k; gS\ 

 (x) Write any three external factors of marketing environment.   

  foi.ku i;kZoj.k ds fdlh Hkh rhu ckâ; dkjdks dks fy[ksaA 
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PART – B/¼[k.M & c¼[k.M & c¼[k.M & c¼[k.M & c½½½½    

UNIT – I / bdkbZ &bdkbZ &bdkbZ &bdkbZ & I  

 (2) Define marketing management. Explain different marketing concepts. 

 foi.ku izca/ku dks ifjHkkf"kr djsaA ,oa fofHkUu foi.ku vo/kkj.kkvksa dks le>kb,A 
OR@ vFkok@ vFkok@ vFkok@ vFkok 

 Write short note on- 

 (a) E- Business 

 (b) Retail Marketing 

 laf{kIr uksV fy[ks& 
 (a) bZ&O;olk; 

 (b)  [kqnjk foi.ku 
UNIT – II / bdkbZ &bdkbZ &bdkbZ &bdkbZ & II  

 (3) What are bases for segmenting market?  

 cktkj foHkktu ds fofHkUu vk/kkj D;k gS\ 

OR@ vFkok@ vFkok@ vFkok@ vFkok 

 Define consumer behaviour and explain the factors influencing consumer behaviour. 

miHkksDrk O;ogkj dks ifjHkkf"kr djsa vkSj miHkksDrk O;ogkj dks izHkkfor djus okys dkjdks 

dh O;k[;k djsaA 

UNIT – III / bdkbZ &bdkbZ &bdkbZ &bdkbZ & III  

 (4) What is marketing mix? Explain the 4 P’S of marketing? 

 foi.ku feJ.k D;k gS\ foi.ku ds pkj P’S dh O;k[;k djsaA 

OR@ vFkok@ vFkok@ vFkok@ vFkok 

 What are the various pricing strategies? Explain any one in detail. 

 ewY; fu/kkZj.k j.kuhfr;k¡ D;k gS\ fdlh ,d dh O;k[;k djksA 

UNIT –IV / bdkbZ&bdkbZ&bdkbZ&bdkbZ& IV 

(5) Explain in detail various advantages and disadvantages of CRM. 

 foLrkj ls lh vkj ,e (CRM) ds fofHkUu ykHk o gkfu;ksa dh ppkZ djsaA 
OR@ vFkok@ vFkok@ vFkok@ vFkok 
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 Define customer relationship management. Explain role of CRM in marketing. 

xzkgd laca/k izca/ku dks ifjHkkf"kr djsaA ,oa foi.ku esa lh vkj ,e (CRM) dh Hkwfedk dh 

O;k[;k djsaA 

UNIT – V / bdkbZ &bdkbZ &bdkbZ &bdkbZ & V  

 (6) Define marketing environment. Explain various external and internal factors 

affecting marketing environment. 

 foi.ku i;kZoj.k dks ifjHkkf"kr djsaA foi.ku i;kZoj.k dks izHkkfor djus okys fofHkUu 

vkUrfjd ,oa ckâ; dkjdksa dh O;k[;k djsaA 

OR@ vFkok@ vFkok@ vFkok@ vFkok 

 Explain the nature and scope of International marketing. 

 varjjk"Vªh; foij.k dh izd`fr ,oa nk;js dh O;k[;k djsaA 

PART – C/¼[k.M & l¼[k.M & l¼[k.M & l¼[k.M & l½½½½  

(7) Explain various functions of marketing management. 

 foi.ku izca/ku ds fofHkUu dk;ksZa dh O;k[;k djsaA 

(8) Explain the stages a consumer passes through while making a buying decision. 

 ,d [kjhn fu.kZ; ysus ds nkSjku miHkksDrk ds xqtjus okys pj.kks dh O;k[;k djsaA 

(9) What do you mean by promotion mix? Differentiate between advertising and sales 

promotion. 

 lao/kZu feJ.k ls vkidk D;k vFkZ gS\ foKkiu ,oa foØ; lao/kZu ds e/; vUrj Li"V djsaA   

(10) What is CRM? Explain the significance of CRM. Give appropriate examples. 

 lh vkj ,e (CRM) D;k gSa\ lh vkj ,e (CRM) ds egRo dh O;k[;k mfpr mnkgj.k 

 nsrs gq, djsaA 

(11) Differentiate between Domestic marketing and International marketing. 

 ?kjsyw foi.ku vkSj varjjk"Vªh; foi.ku ds e/; vUrj Li"V djsaA 

-------------------------------------------- 


