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8311-MM
M.B.A. III"* SEMESTER EXAMINATION, 2019

Paper — VIII
CONSUMER BEHAVIOUR

Time: Three Hours
Maximum Marks: 80

PART - A (&8 — 3]) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

vt goT JfFard 8/ g FIT T SV 50 Tl & 3B T &/
vt got @ 3ip wHT &

PART - B (5vs — §) [Marks: 40]
Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.
URIE §HE W VH—9F 97 g7d §9 Fl 9id F97 B/
g Je7 BT FTv 250 F] H EE T &l
T 7o & S THT &/

PART - C (Gvs — @) [Marks: 20]
Answer any two questions (300 words each).

All questions carry equal marks.

P g FoT PIOTT | Jdb Fo7 BT IV 300 Isq) & 3fFE 7 &/
v gl & 3 THIT 8/
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PART - A / Gvs— 3

Q.1 Answer all question-
1 9ol & SR SII—
(i) Define Consumer?
SUATGIT BT IRATT BR?
(1) What do you mean by Marketing Strategy?
oo o & e ®I ST 27
(i11) What is Consumer Motivation?
IR UROT T 27
(iv) Write name of Multi — attribute Attitude Models.
Hel — faRyar AAghy dAfsa & AW ford |
(v) Define ‘Industrial Buying’.
e TRER’ B aRTfd & |
(vi) What is meant by ‘Brand Loyalty’?
TS Argec! | FT AU 8?
(vii) What is the Nature of Personality?
fFTT B GHd A&7 &7
(viii) What is consumer lifestyle?
YA Sita el @ 27

(ix) Write a note on online buying behaviour.

I WRIE YdgR W U fewol] ford |

(x) What is Green Marketing?

P AT FIT 57
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Q.2

Q3

Q4

Q.5

Q.6

Q.7

Q.8

Q.9

PART -B / Hvs— ¢

UNIT -1/ go1s -1

What is Consumer Involvement? Discuss the factors that affect the Consumer

Involvement?

ST IHIER TT 87 S BRBI UR 4] BN Sl ST B eI Bl JaTfad &R 87

OR/ 3rrdat

Explain the nature of Consumer Behaviour.

SUHIFT FIER DI UHd DI FHSSY |

UNIT -1/ 18 — I

Write a brief note on Models of Consumer Attitude?

QIR FAGRT & Alsd R (S diera fewoft ford?
OR/ 3redm

Write a brief note on Process of Consumer Perception?

IUITHIT TR BT UfhaT IR U Ifera femoft forg?
UNIT -1/ 515 —III

How is Consumer Innovation related to personality traits?

Ffdded & &I | Gefed STAIaT TaraR 3 8l 87
OR/ Agdar

Explain Family Life Cycle and its characteristics influencing consumer behavior.

SUTHIT IR BT YITAd R dTel ITRATRS Siiad ash 3iR $Hd! fa9udieli & sR & 9d1g |

UNIT -1V / g&1E =1V

‘Marketers don’t create needs, needs pre-exist marketers.” Discuss the statement.

fUures SRevd 9 Ugel 9I9TR a9 dTell Pl oedd =l 2, 9T U T2l &Y |
OR/ 32041

Explain “Prominent Social Classes”.

TG IS AT BT REAT B |
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UNIT-V/ &8 =V

Q.10 Write a note on Models Consumer Behaviour.

Hisd U] FdeN TR Udh femofll forg |
OR/ 312141

Q.11 What a note on “Consumer Behavior Studies in India”?
"IRT ¥ ST FI8R egyd” W fewolt forRau?

PART - C / Gvs— ¥

Q.12 Do you feel that group interaction help the buyer to in his decision making process.

FIT ATYRT RN & b FHE DI dIddiad WRIGR DI AYAT 0/ &1 HI Ufshan § #eg d_ar
87
Q.13 How can Mashlow theory of Motivation? Be applied to consumer behaviour.

UROT & Ferel RIGIa 1 $A R Fhd &7 SUHIa Behaviour TR @] fhar ST =Ry |

Q.14 Difference between Self buying behaviour and Industrial buying behaviour. Explain it.

W $HY FIER R NNF H9 2aeR & dig 3R AR |
Q.15How can lifestyle be used effectively as a criterion in International Market

Segmentation.
FRIET ORI & HAIE & 9 § Siia el BT g1 @7 F ST D fbar o
AHdT 87

Q.16 Briefly discuss the future of Direct Marketing in India with relevance to the consumer

behaviour.

ST FIeR Bl URIATedT & A1 9Rd d Udel fauv= & vfosy R Weg § I=i a3 |
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