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BANS712T

M.Com. FIRST SEMESTER (NEP) EXAMINATION, 2023-24
BUSINESS ADMINISTRATION
(DSE /GE)
Digital Marketing

Time Allowed : Three Hours

Maximum Marks : 80

PART-A/ 9T~ [Marks :16]

Answer all eight questions (Maximum 50 words each).

All questions carry equal marks.

ot oe geTl # IaiT AT gEFH F9T F I 50 = @ F T &l
G go & ofF I 8

PART-B/ 97§ [Marks :40]

Answer five questions (Maximum 200 words each)

selecting one from each unit. All questions carry equal marks.

% S @ 0% J97 g7 8T T W Fo7 B I Aorg q&m 5T F I
200 9= @ S T & TH T & SE G 6

PART-C/ 977 [Marks :24]

Answer any two questions (Maximum 300 words each,).

All questions carry equal marks.

8T & go71 % 3a dr F9% 597 3w 300 I= & SeE T &l
& g9 F oFF I &
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PART-A / -

1. (1) Write two Challenges of online marketing.
I faweE &t & Afdr Ry
(i)  Write two opportunities of Digital marketing.
fefoteq am@fen & & s fafaw

(iii)  Define Marketing Mix.
fuor frser bl qiiSe i)

(iv)  What do you mean by CRM?

HARTH | AW T G &7

(v)  What do you mean by Website Traftic?
e few & oMy T ¥

(vi)  What do you mean by Search Engine?
T 9§ Y HT G &7

(vii) Define Public Relation Management.
STETh TEE S GRAING it
(viii) Define Tradition Marketing.

TRE fqUeE @l aieia it
PART-B / 9FI-§
UNIT-1/33-1

2. How social media is helpful for digital marketing. Explain.

fefreq aien & fou Qe Hifear Fe THR degs &7 9HeE
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OR / &g
Explain the need and importance of online marketing research to a company.
el ol & [T Sffege faueM iy o) STiasgshal R Hed %I GHEsu
UNIT-11/Z%E-11
3. Explain the importance of digital environment in competitive business scenario.
gfoeadl s TR ¥ fefied ameT & 7ed Hl qHEE
OR / &g
Discuss the methods of consumer engagement with suitable example.
JUYRT IEEXVT Tled IUAMN IS & bl & U o)
UNIT-I11/35E-111
4. Define digital marketing. Explain the types of Web presences.
fefoteat wrapfcar Bl aftaite oty a9 SURefd & bRl &1 re e
OR / &g
Write a brief note on good online advertisement strategy.
] SRR faso MG WX T Higrey fewelt iy
UNIT-IV/Z@E-1V
5. Discuss the common E-Commerce models with their uses.
HH 3-H Hisd $iX 9% ST H o o
OR / &g

How do you analyze the post internet consumer behaviour? Explain with suitable

example.

Y URe-getc U SAeR &l A9l &d B of SUGH &R & ARl
TETRA

BANS712T/210 Page 3 of 4



10.

UNIT-V/ZHE-V
What do you mean by payment gateway? Explain the process of payment gateway?
YT e § o9 1 GHAG 8¢ AT T Hl TR THE
OR / &g
Explain the evolution of the Indian banking industry up to the stage of mobile banking.
ARG SRR TET & AR ST & e H @ Ere i
PART-C / HF -9

Brief some of the ethical and security standards to be adopted while using social

media for marketing.

MBI & foT s MSA H IR HA THI ST ST A B Afieh ST G
AR & SR H G8Y § sy

How do you integrate online and offline marketing strategies? Explain.
Y AR MY SR HIBieT Tl B B8 Thidd HA ¢ THIET
Discuss the process of SEO in digital marketing.

feforeq mrpfen § SEO @t ufkan &1 auie ity

How could you leverage social media in order to promote your brand and increase

customer engagement? Explain.

AT T S & Tl o 3R A6 o[ ToM & [ QI HSAT P A B 3T
Tl &f RIS
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