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B.COM. (SECOND YEAR) EXAMINATION, 2019
BUSINESS ADMINISTRATION
Paper - 11
MARKETING MANAGEMENT

Time: Three Hours
Maximum Marks: 100

PART - A (@78 — 3]) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

v g SifFardt &1 gid FIT BT STV 50 Js) W b T 8/
v geI P 3p THT 8/
PART - B (Gvs — §) [Marks: 50]

Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.
URE §HIE @ YH—VF J97 g0 §Y, T Gid J97 BIory |
gl 97 T TV 250 ] W EE T &/
T g9 & 3F T 8/
PART - C (gvs — &) [Marks: 30]

Answer any two questions (300 words each).

All questions carry equal marks.

P qF JoT FNTT | T&db F97 BT STV 300 T W 3fed 7 51/
vl gogl b b THIT &
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PART - A / Hvs— 3

Q.1 (i) What do you mean by Marketing?

fauor & amo T wEsIa €7

(i1)) What do you mean by Marketing Concepts?
fauorT faemR & oy @ AwEe 87

(ii1) Define Consumer-Behaviour.
IUHIGT IR DI IRATT DI |

(iv) What is Market Segmentation?
TIoTR—fawfaaoT &= 87

(v)  What do you mean by “Price”?
“HET W MY T A B2

(vi) What do you mean by “Retail”?

HEH] AR | MY T FH 87
(vii) Define International Marketing.
RIS o 1 aRef SR |
(viii) What do you mean by “Domestic Marketing”?
"R AU 3 3T FAT AT §7
(ix) What is Export Policy?
frrrfa—f @r 872
(x)  What do you mean by “Indent”?

"gvsUe” ¥ JMIBT FIT 3N 87

PART-B / @vs— §

UNIT -1/ 518 — 1
Q.2 Clearly explain the nature and scope of Marketing.
fauor @ Uefa Ud e @ e wU | qEegd |
OR /31dar

Clearly explain the nature of Marketing Environment.

faUoT graTeRT B UBiT B WE FU H FASTSY |
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Q.3

Q4

Q.5

Q.6

UNIT -I1/ 18 — 11

Briefly explain the models of consumer behaviour.

SUIHT FdeR & fAf~ disd &l 98U § qHemsy |
OR /31041

Evaluate the various bases of Market-Segmentation.
JR—faHfad®HRoT & A= SRl &1 Hediha B |
UNIT -1l / S&1g — 111

Describe the forces affecting Marketing-Mix.
fuoE—fAsor & gcdl @l fade SIE |

OR /31qar
Describe the importance of Promotion Mix in Marketing.

oo # Haga AfAsT & Aga &7 auiE BT |
UNIT -1V/ 5@ — IV

Explain the similarities and differences between Domestic Marketing and International
Marketing.
el fIuor T SRS fquor # §HHaTd dern fi=iard 9arsy |

OR /31qar

Explain the importance of International Marketing.

RIS fAUoH & Hewd &1 ARAT DI |
UNIT -V/ 5&T§ - V

Explain critically the EXIM Policy of Government of India.
YR IRBR Bl ATT—aTd AIfq BT SMAATHD ARAT DI |

OR /31ar
Explain the main objective of Export-Import Policy.

smara—fafa T & W Seedl &1 W I |
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PART -C / gvs— ¥

Q.7 “Marketing Management is marketing concept in action.” Elucidate. Discuss the role of

marketing management in developing and developed economics.

“faY geee fAUU JTGERUIT &1 TGRS U & | FHIET DHITY | [qaraeiial vd [daiaa
SrefegeReratl H fauur yewer @7 AT Bl fad=@r BIfo |
Q.8 What do you mean by Consumer Behaviour? What are buying motives of Consumer

Behaviour? Describe in brief.

SUHIFT TIER & MY T AT 8? T STHIGAT FaeR & Il hd YOG Bl &7 Her
H i B |
Q.9 What do you understand by Advertising? Explain the usefulness of advertising in

modern business.

IS | 31 1 FHeIA 2° P Jadr H fAReE @l TR Bl T IR |
Q.10 Write an essay on International Marketing Environment.
RIS U arararer R U e forfgg |

Q.11 Discuss in detail the import procedure.

AT UfehaT &7 fadR | guie ST |
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