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B.COM. (SECOND YEAR) EXAMINATION, 2019 

BUSINESS ADMINISTRATION  

Paper – II 

MARKETING MANAGEMENT 

Time: Three Hours 

Maximum Marks: 100 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj 50 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 50] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡pik¡pik¡pik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 30] 

Answer any two questions (300 words each). 

All questions carry equal marks. 

    dksbZ nks iz’unks iz’unks iz’unks iz’u dhft,A izR;sd iz’u dk mŸkj 300 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A @ @ @ @ [k.M[k.M[k.M[k.M& v& v& v& v 

Q.1 (i) What do you mean by Marketing? 

  foi.ku ls vki D;k le>rs gSa\ 

 (ii) What do you mean by Marketing Concepts? 

 foi.ku fopkj ls vki D;k le>rs gSa\ 

 (iii) Define Consumer-Behaviour. 

  miHkksDrk O;ogkj dks ifjHkkf"kr dhft;sA 

 (iv) What is Market Segmentation? 

  Ckktkj&foHkfDrdj.k D;k gS\ 

 (v) What do you mean by “Price”? 

  ^^dher^^ ls vki D;k le>rs gaS\ 

 (vi) What do you mean by “Retail”? 

  QqVdj O;kikj ls vki D;k le>rs gaS\ 

 (vii) Define International Marketing. 

  vUrjkZ"Vªh; foi.ku dks ifjHkf"kr dhft;sA 

 (viii) What do you mean by “Domestic Marketing”? 

  ^^?kjsyw&foi.ku^^ ls vki D;k le>rs gaS\ 

 (ix) What is Export Policy? 

  fu;kZr&uhfr D;k gS\ 

 (x) What do you mean by “Indent”? 

  ^^bUMs.V^^ ls vkidk D;k vk’k; gS\ 

PART – B @ @ @ @ [k.M[k.M[k.M[k.M& & & & cccc    

UNIT –I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 Clearly explain the nature and scope of Marketing. 

 foi.ku dh izÑfr ,oa {ks= dks Li"V :i ls le>kb;sA 

OR@@@@vFkokvFkokvFkokvFkok 
 Clearly explain the nature of Marketing Environment. 

 foi.ku okrkoj.k dh izÑfr dks Li"V :i ls le>kb;sA 
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UNIT –II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.3 Briefly explain the models of consumer behaviour. 

 miHkksDrk O;ogkj ds fofHkUu ekWMy dks la{ksi esa le>kb;sA 

OR@@@@vFkokvFkokvFkokvFkok 

 Evaluate the various bases of Market-Segmentation. 

 Ckkt+kj&foHkfDrdj.k ds fofHkUu vk/kkjksa dk ewY;kadu dhft,A 

UNIT –III@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.4 Describe the forces affecting Marketing-Mix. 

 foi.ku&feJ.k ds ?kVdksa dh foospuk dhft;sA 

OR@@@@vFkokvFkokvFkokvFkok 

 Describe the importance of Promotion Mix in Marketing. 

 foi.ku esa lao)Zu lfEeJ.k ds egRo dk o.kZu dhft;sA 

UNIT –IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.5 Explain the similarities and differences between Domestic Marketing and International 

Marketing. 

 ?kjsyw foi.ku rFkk vUrjkZ"Vªh; foi.ku esa lekurk,¡ rFkk fHkUurk,¡ crkb,A 

OR@@@@vFkokvFkokvFkokvFkok 

 Explain the importance of International Marketing. 

 vUrjkZ"Vªh; foi.ku ds egRo dh O;k[;k dhft,A 

UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.6 Explain critically the EXIM Policy of Government of India.  

 Hkkjr ljdkj dh vk;kr&fu;kZr uhfr dh vkykspukRed O;k[;k dhft,A 

OR@@@@vFkokvFkokvFkokvFkok 

 Explain the main objective of Export-Import Policy.    

 vk;kr&fu;kZr uhfr ds izeq[k mÌs’;ksa dks Li"V dhft;sA 
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PART – C @ @ @ @ [k.M[k.M[k.M[k.M& & & & llll 

Q.7 “Marketing Management is marketing concept in action.” Elucidate. Discuss the role of 

marketing management in developing and developed economics.  

 ^^foi.ku izcU/k foi.ku vo/kkj.kk dh O;kogkfjd iz;qfDr gSA^^ leh{kk dhft,A fodkl’khy ,oa fodflr 

vFkZO;oLFkkvksa esa foi.ku izcU/k dh Hkwfedk dh foospuk dhft,A 

Q.8 What do you mean by Consumer Behaviour? What are buying motives of Consumer 

Behaviour? Describe in brief. 

 miHkksDrk O;ogkj ls vki D;k le>rs gaS\ ,d miHkksDrk O;ogkj ds dkSulh Ø; izsj.kk,¡ gksrh gaS\ la{ksi 

esa o.kZu dhft,A 

Q.9 What do you understand by Advertising? Explain the usefulness of advertising in 

modern business. 

 foKkiu ls vki D;k le>rs gaS\ vk/kqfud O;olk; esa foKkiu dh mi;ksfxrk dks Li"V dhft,A 

Q.10 Write an essay on International Marketing Environment. 

 vUrjkZ"Vªh; foi.ku okrkoj.k ij ,d fucU/k fyf[k,A 

Q.11 Discuss in detail the import procedure. 

 vk;kr izfØ;k dk foLrkj ls o.kZu dhft,A 

----------------------------------------- 

 


