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5308-B 

M.Com. (FINAL) EXAMINATION, 2019 

BUSINESS ADMINISTRATION 

Paper –III-B 

MARKETING RESEARCH  

 

Time: Three Hours 

Maximum Marks: 100 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj 50 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 50] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 30] 

Answer any two questions (300 words each). 

All questions carry equal marks. 

    dksbZ nks iz’unks iz’unks iz’unks iz’u dhft,A izR;sd iz’u dk mŸkj 300 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A @ @ @ @ [k.M[k.M[k.M[k.M    & v& v& v& v 

Q.1 (i) State any four advantages of Marketing Research.  

  foi.ku vuqla/kku ds dksbZ pkj ykHk crkb;sA 

 (ii) What do you mean by Marketing Decision? 

 foi.ku fu.kZ; ls vki D;k le>rs gaS\ 

 (iii) What is Research Design? 

  vuqla/kku izjpuk D;k gS\ 

 (iv) What do you mean by Exploratory Research Design? 

  vUos"k.kkRed vuqla/kku izjpuk ls vki D;k le>rs gaS\ 

 (v) Define Schedule. 

  vuqlwph dks ifjHkkf"kr dhft,A 

 (vi) What do you mean by Tabulation of Data? 

  Lkeadksa ds lkj.kh;u ls vki D;k le>rs gSa\ 

 (vii) What is Observation? 

  voyksdu D;k gS\ 

 (viii) What do you mean by Panel Studies? 

  isuy v/;;u ls vki D;k le>rs gSa\ 

 (ix) What is Qualitative Research? 

  Xkq.kkRed vuqla/kku D;k gS\ 

 (x) What do you mean by Advertising Research? 

  foKkiu vuqla/kku ls vki D;k le>rs gSa\ 
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PART – B @ @ @ @ [k.M[k.M[k.M[k.M    & & & & cccc    

UNIT –I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 Discuss scope of Marketing Research. 

 foi.ku vuqla/kku ds {ks= dh foospuk dhft,A 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

 Explain various problems of Marketing Research. 

 foi.ku vuqla/kku dh fofHkUu leL;kvksa dks le>kb;sA 

UNIT –II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.3 Write a note on ‘Diagnostic Research Design’. 

 ^funkukRed vuqla/kku izjpuk^ ij ,d fVIi.kh fyf[k,A   

OR@ @ @ @ vFkokvFkokvFkokvFkok 

 State the various steps in Research plan. 

 vuqla/kku ;kstuk esa fofHkUu pj.kksa dks crkb;sA 

UNIT –III@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.4 State the distinction between schedule and questionnaire.  

 vuqlwph ,oa iz’ukokyh esa vUrj crkb;sA 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

 Write a note on ‘Interpretation of Data’. 

 ^leadksa ds fuoZpu^ ij ,d fVIi.kh fyf[k,A 

UNIT –IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.5 State the merits of Observation.  

 voyksdu ds xq.k crkb;sA 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

 Explain the advantages and limitations of Panel Studies method. 

 isuy v/;;u fof/k ds ykHkksa rFkk lhekvksa dks le>kb;sA 
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UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.6 Explain the advantages of Advertising Research. 

 foKkiu vuqla/kku ds ykHkksa dks le>kb;sA 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

 Write a short note on ‘Marketing Research’ in India. 

 ^Hkkjr esa foi.ku vuqla/kku^ ij fVIi.kh fyf[k,A 

PART – C @ @ @ @ [k.M[k.M[k.M[k.M    & & & & llll 

Q.7 What is meant by Marketing Research? Describe in detail the steps involved in the 

process of marketing research.  

 foi.ku vuqla/kku ls vkidk D;k vk’k; gS\ foi.ku vuqla/kku dh izfØ;k esa fufgr dneksa dk lfoLrkj 

o.kZu dhft,A 

Q.8 Discuss various forms of research design. 

 vuqla/kku izjpuk ds fofHkUu Lo:ikas dk foospuk dhft,A 

Q.9 Explain the main characteristics and importance of Research Report. 

 vuqla/kku izfrosnu ds izeq[k y{k.kksa rFkk egRo dks le>kb;sA 

Q.10 What do you mean by sampling method? Discuss the merits and demerits of sampling. 

 fun’kZu fof/k ls vki D;k le>rs gSa\ fun’kZu ds xq.k rFkk nks"kksa dh foospuk dhft,A 

Q.11 What is Product Research?  Discuss the importance of Product Research. 

 mRikn vuqla/kku D;k gS\ mRikn vuqla/kku ds egRo dh foospuk dhft,A 

----------------------------------------- 

 


