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M.Com. (PREVIOUS) EXAMINATION, 2019
BUSINESS ADMINISTRATION
Paper - 11
MARKETING MANAGEMENT
Time: Three Hours
Maximum Marks: 100

PART - A (5vs — 3j) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

¥ g if9ardt 1 gid FIT BT STV 50 Js) W b T 81/
v geI P 3p THT 8/
PART - B (gvs — §) [Marks: 50]

Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.
URF §HIE & YH—VF J97 gId §Y, o G J7 BIory |
g 97 T GV 250 ] W EE T &/
T g & 3H GHT 8/
PART - C (&vs — %) [Marks: 30]

Answer any two questions (300 words each).

All questions carry equal marks.

P qF goT FNTT | T&db F97 BT GOV 300 T & 3fEH 7 51/
vt ot b b THT &/
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PART - A / gvs —

Q.1 (1) Define Marketing Management.

fagur yee @7 gy IR |

(1) Define Marketing Organisation.
fauor e a1 gRuifva B |

(ii1)) Give two characteristics of marketing environment.
fogur araraRer @ <1 faRyarg gaTsd |

(iv) Give two benefits of market segmentation.
oI fAfdTaRT & g1 Y 9d1sy |

(v) What is Standardisation?
THTHIRROT T 57

(vi) Define sales forecasting.
faeht gatgam o1 aRfa AR |

(vii) Define Market Penetration Price Policy.
IR Fa9d Jed AT & aR¥ifyd i |

(viii) Differentiate between Wholeseller and Retailer.
ol @) wd gaw Rsbarell ¥ siax aqrgd |

(ix) Explain Buying motives.
HI — UROTY FHSISY |

(x)  What do you mean by Consumer Behaviour?

IUNTTIT FdER I 3T T AHSIT 87
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PART-B / @Us — §
UNIT -1/ 518 —1

Q.2 Differentiate old and new concept of marketing.
fauor @ QR Td TS SR # fiear i |
Q.3 Explain different types of organisation.
e & faf= yeR Twesd |

UNIT -I1/ 18 — 11

Q.4 Explain the major component of Marketing Environment.

fquor IR & UHE HuTHl $I AHSISY |

Q.5 Discuss basis of market segmentation.

IR fIIfITHRT & MR BT g BT |
UNIT -1 / $h1s — I

Q.6 Explain the importance of Sales Forecasting.

fasp! qaiga & #ec Bl qHesy |

Q.7 Explain the steps in Product Development process.

N o~
SdTe ey ufshar & axol THEATSY |

UNIT -1V / 5&18 =1V

Q.8 Describe the factors affecting pricing decision.
DA IR BT yaIfdd $H- dTel gedl &1 auie oIt |

Q.9 Discuss the types of channels.
fIRUT ATl & bR BT guid HITY |

UNIT -V / &S5 — V

Q.10 Explain in brief the different techniques of studying the consumer behaviour.
SUMIFT FIER & IMETAT BT Bl [AWe Tdeiipl Pl e H Ay |

Q.11 Explain Marketing Information system.
faqor @ yorel B FHeEy |
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PART-C / Hvs — 9§

Q.12 Define marketing management and give its significance.
fquor geers &1 aRRwTer Ud wew sy |

Q.13 Evaluate the various basis of market segmentation.
oo wrewmRo & fafie MRl &1 Jeaiad S |

Q.14 Discuss the concept of Product life cycle. Evaluate its importance in marketing.

JATE Sla Ish’ & AR BI FHesd | fayord d gqa! J8<dl &l Joih BIfoly |
Q.15 Explain the nature and importance of price decision in Marketing mix.

faqor s § @ FAofal o1 W 9 Feg wHesy |
Q.16 Write short notes on —

(a) Marketing Research

(b) Consumer Buying Behaviour

SRIFd W oy fewdft faRay —

(a) faorT st

(b) SUHIET WIER) FIBR

[4307] Page 4 of 4



