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4307 

M. Com. (Previous) EXAMINATION, 2018 

BUSINESS ADMINISTRATION 

Paper -II 

MARKETING MANAGEMENT     

Time: Three Hours 

Maximum Marks: 100 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj 50 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 50] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 30] 

Answer any two questions (300 words each). 

All questions carry equal marks. 

    dksbZ nks iz’unks iz’unks iz’unks iz’u dhft,A izR;sd iz’u dk mŸkj 300 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A @ @ @ @ [k.M[k.M[k.M[k.M& v& v& v& v 

UNIT –I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I     

Q.1 (i) Define E – marketing.  

  bZ & foi.ku dks ifjHkkf"kr djsaA 

 (ii) What is product wise marketing organisation?  

  mRikn ds vuqlkj foi.ku laxBu D;k gksrk gS\ 

UNIT –II@@@@    bdkbZ bdkbZ bdkbZ bdkbZ – II 

 (iii) What is external environment? 

  ckº; okrkoj.k D;k gS\ 

 (iv) Define SWOT 

  SWOT dks ifjHkkf"kr djksA 

UNIT –III@@@@    bdkbZ bdkbZ bdkbZ bdkbZ – III 

 (v) What is demand forecast? 

  Ekk¡x iwokZuqeku D;k gksrk gS\ 

 (vi) Product mix means. 

  mRikn feJ.k ls vki D;k le>rs gks\ 

UNIT –IV@@@@    bdkbZ bdkbZ bdkbZ bdkbZ – IV 

 (vii) Explain B2B Marketing. 

  B2B  foi.ku le>kb,A 

 (viii)  Define retailers. 

   [kqnjk O;kikfj;ksa dh ifjHkk"kk nhft,A 

UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

 (ix) What is customer satisfaction? 

  xzkgd larqf"V D;k gS\ 

 (x) What is primary data? 

  izkFkfed MsVk D;k gS\ 
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PART – B @ @ @ @ [k.M[k.M[k.M[k.M& & & & cccc    

UNIT –I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 “Customer is the king of market” comment. 

 ^^xzkgd cktkj dk jktk gS^^A fVIi.kh dhft,A 

Q.3 What are the various functions of a marketing manager? 

 foi.ku izca/kd ds fofHkUu dk;Z dkSu ls gSa\ 

UNIT –II@@@@    bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.4 What are the major components of internal marketing environment? 

 vkUrfjd foi.ku okrkoj.k ds eq[; ?kVd dkSu ls gSa\ 

Q.5 What is market segmentation? Explain the basis for segmenting markets. 

 cktkj foHkfDrdj.k D;k gS\ ckt+kj foHkfDrdj.k ds vk/kkjksa dks le>kb,A 

UNIT –III@@@@    bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.6 What is called new product development? 

 u;k mRikn fodkl fdls dgk tkrk gS\ 

Q.7 What are the different techniques of sales forecasting? 

 fcØh iwokZuqeku dh fofHkUu rduhd dkSu lh gSa\ 

UNIT –IV@@@@    bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.8 Explain online marketing. 

 vkWuykbu ekdsZfVax dk o.kZu djksA 

Q.9 What is the difference between organised and unorganised retail market? 

 laxfBr vkSj vlaxfBr [kqnjk ckt+kj esa D;k vUrj gS\ 

UNIT –V@@@@    bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.10 Explain the importance of marketing research in consumer products. 

 miHkksDrk mRiknksa esa foi.ku vuqla/kku ds egRo dks le>kvksA 

Q.11 Throw light on opportunities and challenges of research in rural market.  

 xzkeh.k ckt+kj esa vuqla/kku ds voljksa vkSj pqukSfr;ksa ij izdk’k MkysA 
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PART – C @ @ @ @ [k.M[k.M[k.M[k.M& & & & llll 

UNIT –I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.12 Define marketing management and give its significance. Differentiate between old 

and new concept of marketing. 

 foi.ku izca/ku dh ifjHkk"kk ,oa egRo crkb,A iqjkus vkSj u, foi.ku ladYiuk esa vUrj 

crkb,A 

UNIT –II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.13 Explain the marketing environment factors for FMCG industry.   

 FMCG b.MfLVª ds fy, foi.ku i;kZoj.k dkjdksa dks le>k,¡A 

UNIT –III@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.14 Explain the stages of product life cycle. 

 mRikn thou pØ ds pj.kksa dks le>kvksA 

UNIT –IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.15 Discuss the various factors that influence pricing decisions. 

 ewY; fu/kkZj.k fu.kZ;ksa dks izHkkfor djus okys fofHkUu dkjdksa ij ppkZ djsaA 

UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.16  Write short notes on – 

 (a) MIS 

 (b) Consumer buying behaviour  

 mijksDr ij y?kq fVIi.kh fyf[k,& 

 ¼a½ ,e vkbZ ,l 

 ¼b½ miHkksDrk [kjhnkjh O;ogkj  

----------------------------------------- 


