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M. Com. (Previous) EXAMINATION, 2018
BUSINESS ADMINISTRATION
Paper -11
MARKETING MANAGEMENT

Time: Three Hours
Maximum Marks: 100

PART - A (Gvs — 3]) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

W] geT ST & JRE g9 BT I 50 IR o 3EF T &/
T g & 3F THT &/
PART - B (@vs — §) [Marks: 50]
Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.
URIE §HE W V9P 97 g7d §9 Fl 9id F97 B/
Tl Je7 BT FTv 250 F<] W HfEd T &l
7 7ol @& s AT &
PART - C (Gvs — @) [Marks: 30]

Answer any two questions (300 words each).

All questions carry equal marks.

P ] FoT FIOTT | Fedb o7 T STV 300 Iql i IfFE T &/
v gl & b THIT 8/

[4307] [BLUE] Page 1 of 4



PART - A / 9vs— J

UNIT -1/ 3&15 —1
Q.1 (1) Define E — marketing.
3 — fquoE &1 gRaIfya & |
(i1)) What is product wise marketing organisation?

QMG & AR fIUvr HTe+ T BT &7
UNIT -1/ so1s — 11

(111) What 1s external environment?

9TEd TdTaRoT T 27
(iv) Define SWOT
SWOT &7 gRYINT &Y |

UNIT -1II / s1s —III

(v) What is demand forecast?
AT qafgAre @1 sram 8?
(vi) Product mix means.
IcaTe fHST0T | M9 T FHS BI?
UNIT -1V / s&15 -1V

(vii) Explain B2B Marketing.
B2B fdUoE HH=IST |

(viii) Define retailers.

a1 ARl B gRHTST IR |
UNIT-V / 5T - V

(ix) What is customer satisfaction?
Ed Afte a1 27

(x) What is primary data?
gTerHe ST T 27?
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Q.2

Q.3

Q4

Q.5

Q.6

Q.7

Q.8

Q9

PART -B / vs— §

UNIT -1/ 515 — 1
“Customer is the king of market” comment.

“ITedh TR BT ol 2 | fegoft STy |

What are the various functions of a marketing manager?

g ydge & faf= & o 9 8?
UNIT -I1/ 3o — 10

What are the major components of internal marketing environment?
3M<IR® A9 ARl & I bTh DI | &7
What is market segmentation? Explain the basis for segmenting markets.

IR fAufddexer a7 27 IoR fAufdaaxor & MRl &l 9938y |
UNIT -III / go1s — I

What is called new product development?

Tg7 ST fAhrT fod Her Srar 27

What are the different techniques of sales forecasting?

fen! gatgae @1 =T daiie dIF 9 &7
UNIT -1V / _s&18 =1V

Explain online marketing.

JITTATG HIDHICT BT IO & |
What is the difference between organised and unorganised retail market?
ST 3R ST GaT R H FIT <R 27?

UNIT-V/ 518 -V

Q.10 Explain the importance of marketing research in consumer products.

IUHIFT ITRT H AU S HE™ & Hed bl FHASTS |

Q.11 Throw light on opportunities and challenges of research in rural market.

YTV ISR H SIH & ATAR] AR FAIMTIT IR FhTeT STed |
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PART -C / ¥vs— ¥

UNIT -1/ go1s -1

Q.12 Define marketing management and give its significance. Differentiate between old

and new concept of marketing.

fquord geaed @1 aRWeT Td #eed gdrgy | QR SR AU fAUuE Heheud H IR
TSV |

UNIT 11/ go1s — 11

Q.13 Explain the marketing environment factors for FMCG industry.
FMCG 3SR & fofu fauo qaiarer dRébI Bl TV |

UNIT -II1 / ST — I

Q.14 Explain the stages of product life cycle.

IS Sila Th b TNUN bl JHSTR |

UNIT -1V / 5&15 - IV

Q.15 Discuss the various factors that influence pricing decisions.

I faiRor it &1 gifad a== arel I oReT W) == & |
UNIT -V/ 3&15 —V

Q.16 Write short notes on —
(a) MIS
(b) Consumer buying behaviour
SRIGT R o7y fewft foRay—
() ©H e UH
(b) SUHIHT TRIER! ATER
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