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M. B. A. II Semester Examination, 2019
MARKETING MANAGEMENT

Time: Three Hours
Maximum Marks: 80

PART - A (5vs — 3j) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

! 797 a1 &/ FAE FI7 BT GY 50 <] H w7 &/
T 7o B HF G 8
PART - B (&vs — §) [Marks: 40]
Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.
URF §HIE W YH—YF J97 g7d §Y G Gid J97 BIfory |
geder §e P GOV 250 IIG] W 3w T &/
7 7o & Sid G &/
PART - C (gvs — &) [Marks: 20]

Answer any two questions (500 words each).

All questions carry equal marks.

P & goT P Gdd gIT BT SV 500 T & e T &1/
v geI P b THT 8/
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PART - A / gvs —

Q.1 Answer all questions -
1 gei & IR T —
(a) What do you mean by Marketing?
oo &1 @1 waed 87
(b) What is the difference between Marketing and Selling concept?
oo &R gl sm@eRen & d= F®@ SR 7?

(c) Define Consumer product and Industrial product.

SYHITT ITE 3R NEfTd SATe BT TRITRT B |

(d) Write the stages of Product Life Cycle.
IAIE Silae dsh & =RON Bl o |
(e) Write 4 objectives of Pricing Strategy.
T freaiRor Soriifer & 4 See ford |
(f) List the components of Promotion Mix.
HaeF e & gcdl o gl 9919 |
(g) What do you mean by Channel Conflict?
JoITell HEY 9§ ST T A 8?
(h) Write the names of 4 stage process of channel conflict resolution.

JUTTell Gy FATITH & 4 oR0T Ufhay & A8 ford |

(i) What is Green Marketing?
gRa fauo w27

(j) Define Consumerism.

UG DI IRITRT B |
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PART-B / s — §

UNIT -1/ 5&1§ — 1
Q.2 Discuss the nature and scope of Marketing.

oo @1 upfa &R &3 R ==t W |
OR/ 31dr

Q.3 Define Marketing Information System (MIS). Discuss the components of MIS.

fauor == yomelt (MIS) &1 uRATNT &Y | MIS & 'cdhi W Il & |
UNIT -11/ s&18 — 11

Q.4 What are the basis of Market Segmentation?

IIOR fIToT & MR T 872

OR / 3dar
Q.5 Explain in detail the stages of Product Life Cycle.
IATE SgT <h & RO D IR H fIER 4 9ai |

UNIT - 111/ g&13 — I

Q.6 Discuss the components of Promotion Mix in detail.

Tade e & gcdl R fadR 3 adat a3 |
OR / a1

Q.7 How to develop optimal Promotional Mix? Explain.

TN B30T B fasfid He? 9div |
UNIT -1V / 5o — IV

Q.8 Discuss the steps of selection of Channel Management.

YOUTTell Y& & a9 & IR0 U= I B |
OR / 3yd1

Q.9 Explain any one structure of Marketing in the organization.
AT H faUo & {5 Usp @l @ aReAr o |
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UNIT -V / &S5 —V

Q.10 Define Globalization and reason for being Global. Discuss Market Entry Methods of
Globalization.
JTAIHRT I YRATT B 3R ARG B & BROT qaTg | GTAIBRIT B GIGIR Jdel & i
R T PN |

OR / 3dar
Q.11 What is Green Marketing? How Green Marketing is creating a space in today’s

business?

gRT fauve wr 87 3RT fauve el & SRR § &9 S8 97 &l 87
PART-C / g8 — 9§

Q.12 Define Marketing Environment. Discuss in detail the Micro and Macro factors of

Marketing Environment.

fquor ggtaRer @1 aRIYT &Y | faqoe gaferer & Gew SR Hil dRéI W R 4 = =i
X |

Q.13 Define New Product Development and explain the process of New Product

Development.
qQ IeUre [ 1 gRHATNT Y 3iR Y ST [aerT @l Ufshar &1 s ax |
Q.14 Explain any 6 Pricing Strategies in Marketing Management.
oo gaee # fd 0 6 Hou faiRor Joifoal &1 e o |
Q.15 Explain the stages & causes of Channel Conflict. Also discuss the conflict resolution
styles.
YUl HeY & =RON IR RO B AR BN | Fay G Aferdi w A F=t w |
Q.16 Write a short note on Consumerism in India.

YRA H SYAIFIAIE TR U Aferad e ford |
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