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7305 

M. B. A. II Semester Examination, 2019 

MARKETING MANAGEMENT  

 

Time: Three Hours 

Maximum Marks: 80 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj    50505050 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 40] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250250250250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 20] 

Answer any two questions (500 words each). 

All questions carry equal marks. 

    dksbZ nksnksnksnks    iz’uiz’uiz’uiz’u dhft,A izR;sd iz’u dk mŸkj 555500000000 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

 

 



 

 

[7305]  Page 2 of 4  

  

PART – A @ @ @ @ [k.M [k.M [k.M [k.M & v& v& v& v 

Q.1 Answer all questions -  

 lHkh iz’uksa ds mÙkj nsa & 

 (a) What do you mean by Marketing? 

  foi.ku dk D;k eryc gS\ 

 (b) What is the difference between Marketing and Selling concept? 

  foi.ku vkSj fcØh vo/kkj.kk ds chp D;k varj gS\ 

 (c) Define Consumer product and Industrial product. 

  miHkksDrk mRikn vkSj vkS|ksfxd mRikn dks ifjHkkf"kr djsaA 

 (d) Write the stages of Product Life Cycle. 

  mRikn thou pØ ds pj.kksa dks fy[ksaA 

 (e) Write 4 objectives of Pricing Strategy. 

  ewY; fu/kkZj.k j.kuhfr ds 4 mÌs’; fy[ksaA 

 (f) List the components of Promotion Mix. 

  lao/kZu feDl ds ?kVdksa dh lwph cuk,aA 

 (g) What do you mean by Channel Conflict? 

  iz.kkyh la?k"kZ ls vkidk D;k vfHkizk; gS\ 

 (h) Write the names of 4 stage process of channel conflict resolution. 

  iz.kkyh la?k"kZ lek/kku ds 4 pj.k izfØ;k ds uke fy[ksaA 

 (i) What is Green Marketing? 

  gfjr foi.ku D;k gS\ 

 (j) Define Consumerism. 

  miHkksDrkokn dks ifjHkkf"kr djsaA 
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PART – B @ @ @ @ [k.M [k.M [k.M [k.M & & & & cccc    

UNIT – I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 Discuss the nature and scope of Marketing. 

 foi.ku dh izÑfr vkSj {ks= ij ppkZ djsaA 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.3 Define Marketing Information System (MIS). Discuss the components of MIS. 

 foi.ku lwpuk iz.kkyh (MIS) dks ifjHkkf"kr djsaA MIS ds ?kVdksa ij ppkZ djsaA 

UNIT – II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.4 What are the basis of Market Segmentation? 

 cktkj foHkktu ds vk/kkj D;k gSa\ 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.5 Explain in detail the stages of Product Life Cycle. 

 mRikn thou pØ ds pj.kksa ds ckjs esa foLrkj ls crk,aA 

UNIT – III@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.6 Discuss the components of Promotion Mix in detail. 

 lao/kZu feDl ds ?kVdksa ij foLrkj ls ppkZ djsaA 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.7 How to develop optimal Promotional Mix? Explain.  

 izpkj feJ.k dSls fodflr djsa\ crk,aA 

UNIT – IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.8 Discuss the steps of selection of Channel Management. 

 iz.kkyh izca/ku ds p;u ds pj.kksa ij ppkZ djsaA 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.9 Explain any one structure of Marketing in the organization. 

 laxBu esa foi.ku ds fdlh ,d <kaps dh O;k[;k djsaA 
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UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.10 Define Globalization and reason for being Global. Discuss Market Entry Methods of 

Globalization. 

 oS’ohdj.k dks ifjHkkf"kr djsa vkSj oSf’od gksus ds dkj.k crk,aA oS’ohdj.k ds cktkj izos’k ds rjhdksa 

ij ppkZ djsaA 

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.11 What is Green Marketing? How Green Marketing is creating a space in today’s 

business? 

 gfjr foi.ku D;k gS\ gfjr foi.ku vkt ds dkjksckj esa dSls txg cuk jgh gS\ 

PART – C @ @ @ @ [k.M [k.M [k.M [k.M & & & & llll 

Q.12 Define Marketing Environment. Discuss in detail the Micro and Macro factors of 

Marketing Environment. 

 foi.ku i;kZoj.k dks ifjHkkf"kr djsaA foi.ku i;kZoj.k ds lw{e vkSj eSØks dkjdksa ij foLrkj ls ppkZ 

djsaA 

Q.13 Define New Product Development and explain the process of New Product 

Development. 

 u, mRikn fodkl dks ifjHkkf"kr djsa vkSj u, mRikn fodkl dh izfØ;k dh O;k[;k djsaA 

Q.14 Explain any 6 Pricing Strategies in Marketing Management. 

 foi.ku izca/ku esa fdlh Hkh 6 ewY; fu/kkZj.k j.kuhfr;ksa dh O;k[;k djsaA 

Q.15 Explain the stages & causes of Channel Conflict. Also discuss the conflict resolution 

styles. 

 iz.kkyh la?k"kZ ds pj.kksa vkSj dkj.kksa dh O;k[;k djsaA la?k"kZ lek/kku 'kSfy;ksa ij Hkh ppkZ djsaA 

Q.16 Write a short note on Consumerism in India. 

 Hkkjr esa miHkksDrkokn ij ,d laf{kIr uksV fy[ksaA 

----------------------------------------- 


