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8311-MM 

M.B.A.  IIIrd SEMESTER EXAMINATION, 2019 

Paper – VIII 

CONSUMER BEHAVIOUR  

Time: Three Hours 

Maximum Marks: 80 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj 50 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 40] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

 
           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 20] 

Answer any two questions (300 words each). 

All questions carry equal marks. 

    dksbZ nks iz’unks iz’unks iz’unks iz’u dhft,A izR;sd iz’u dk mŸkj 300 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A @ @ @ @ [k.M[k.M[k.M[k.M& v& v& v& v 

Q.1 Answer all question-  

 lHkh iz’uksa ds mÙkj nhft;s& 

 (i) Define Consumer?  

  miHkksDrk dks ifjHkkf"kr djsa\  

 (ii) What do you mean by Marketing Strategy?   

 foi.ku j.kuhfr ls vkidk D;k vfHkizk; gS\ 

 (iii) What is Consumer Motivation?  

  miHkksDrk izsj.kk D;k gS\ 

 (iv) Write name of Multi – attribute Attitude Models.  

  eYVh & fo’ks"krk eukso`fÙk ekWMy ds uke fy[ksaA  

 (v) Define ‘Industrial Buying’.  

  ^vkS|ksfxd [kjhnkjh^ dks ifjHkkf"kr djsaA  

 (vi) What is meant by ‘Brand Loyalty’?  

  ^czkaM ykW;YVh^ ls D;k vfHkizk; gS\ 

 (vii) What is the Nature of Personality?  

   O;fDrRo dh izÑfr D;k gS\  

 (viii) What is consumer lifestyle?  

  miHkksDrk thou 'kSyh D;k gS\ 

 (ix) Write a note on online buying behaviour.  

  vkWuykbu [kjhn O;ogkj ij ,d fVIi.kh fy[ksaA  

 (x) What is Green Marketing?   

  xzhu ekdsZfVax D;k gS\  
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PART – B @ @ @ @ [k.M[k.M[k.M[k.M& & & & cccc    

UNIT –I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 What is Consumer Involvement? Discuss the factors that affect the Consumer 

Involvement?  

 miHkksDrk Hkkxhnkjh D;k gS\ mu dkjdksa ij ppkZ djsa tks miHkksDrk dh Hkxhnkjh dks izHkkfor djrs gSa\ 

OR/ vFkok vFkok vFkok vFkok   

Q.3 Explain the nature of Consumer Behaviour.  

 miHkksDrk O;ogkj dh izÑfr dks le>kb,aA  

UNIT –II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.4 Write a brief note on Models of Consumer Attitude?  

 miHkksDrk eukso`fÙk ds ekWMy ij ,d laf{kIr fVIi.kh fy[ksa\  

OR/ vFkok vFkok vFkok vFkok   

Q.5 Write a brief note on Process of Consumer Perception?  

 miHkksDrk /kkj.kk dh izfØ;k ij ,d laf{kIr fVIi.kh fy[ksa\ 

UNIT –III@ @ @ @ bdbdbdbdkbZ kbZ kbZ kbZ – III 

Q.6 How is Consumer Innovation related to personality traits?  

 O;fDrRo ds y{k.kksa ls lacaf/kr miHkksDrk uokpkj dSls gksrs gaS\  

OR/ vFkok vFkok vFkok vFkok   

Q.7 Explain Family Life Cycle and its characteristics influencing consumer behavior.  

 miHkksDrk O;ogkj dks izHkkfor djus okys ikfjokfjd thou pØ vkSj bldh fo’ks"krkvksa ds ckjs esa crk,aA  

UNIT –IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.8 ‘Marketers don’t create needs, needs pre-exist marketers.’ Discuss the statement.  

 ^foi.kd t:jr ls igys cktkj cukus okyksa dh t:jr ugha gS]* c;ku ij ppkZ djsaA 

OR/ vFkok vFkok vFkok vFkok   

Q.9 Explain “Prominent Social Classes”.  

 *izeq[k lkekftd oxksaZ* dh O;k[;k djassA  
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UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.10 Write a note on Models Consumer Behaviour.  

 ekWMy miHkksDrk O;ogkj ij ,d fVIi.kh fy[ksaA  

OR/ vFkok vFkok vFkok vFkok   

Q.11 What a note on “Consumer Behavior Studies in India”?   

 ^^Hkkjr esa miHkksDrk O;ogkj v/;;u^^ ij fVIi.kh fyf[k,\ 

PART – C @ @ @ @ [k.M[k.M[k.M[k.M& & & & llll 

Q.12 Do you feel that group interaction help the buyer to in his decision making process.  

 D;k vkidks yxrk gS fd lewg dh ckrphr [kjhnkj dks viuk fu.kZ; ysus dh izfØ;k esa enn djrk 

gS\   

Q.13 How can Mashlow theory of Motivation? Be applied to consumer behaviour.  

 izsj.kk ds eS’kyksa fl)kar dks dSls dj ldrs gSa\ miHkksDrk Behaviour ij ykxw fd;k tkuk pkfg,A  

Q.14 Difference between Self buying behaviour and Industrial buying behaviour. Explain it.   

 Lo Ø; O;ogkj vkSj vkS|ksfxd Ø; O;ogkj ds chp varj le>kvksaA  

Q.15 How can lifestyle be used effectively as a criterion in International Market 

Segmentation.  

 vUrjkZ"Vªh; cktkj foHkktu esa dlkSVh ds :i esa thou 'kSyh dk izHkkoh <ax ls mi;ksx dSls fd;k tk 

ldrk gS\ 

Q.16 Briefly discuss the future of Direct Marketing in India with relevance to the consumer 

behaviour.  

 miHkksDrk O;ogkj dh izklafxdrk ds lkFk Hkkjr esa izR;{k foi.ku ds Hkfo"; ij la{ksi esa ppkZ djsaA 

 

----------------------------------------- 

 


